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RESEARCH QUESTION: What question are you attempting to answer with your third phase 
of research? 

• What is the best way to raise awareness and to associate thyroid cancer with an actual 
product/object (similar to breast cancer campaigns, heart and stroke, etc.) 

• How do you build this brand/associations? 

I have explored two specific questions throughout my research this term: 

1) How do you raise awareness?  
2) What is the best object/most effective object 

At this point, I would like to explore: 

What is the most effective object to associate with an awareness campaign for thyroid cancer in 
the young adult demographic? 

• Technology accessories/cases?  
• Design something which would be specific to my age demographic and 

something appealing for 20-24 year olds. The first thing that popped into my 
head was an iPhone case. 

• Preliminary data from an earlier questionnaire in Report 2 indicated what people 
‘like’ and ‘don’t like’ when it comes to advocacy objects. People would rather buy 
something small and discrete, and buy accessories or something to wear rather 
than to display in their home.  

• I’m at the point where I would like to have some actual prototypes and gage 
public opinion.  
  

RESEARCH METHOD: What method are you using to answer this question and why? 

Because this is fairly new, the first step is piloting a number of objects in order to assess 
responsiveness among the general public. I would like to develop 3-4 prototypes and objects and 
survey opinions from people my age. During the poster presentation, I would gather feedback 
verbally and using a short questionnaire.  

 

RESEARCH PROCESS: What previous research does this phase build upon? 

I completed a comparative analysis using different types of cancer and using medical disorder 
campaigns, i.e. breast cancer, testicular cancer, heart and stroke, and this is where I learned that 
successful campaigns are: 

1) Campaigns which build a brand 
2) Have strong associations between visual images and the disorder/disease,  
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3) The size of the campaign can make people suspicious/skeptical.  

 

Another thing that I am building on is a small, but informative data set from a questionnaire which 
I developed what individuals like for three categories of advocacy objects.  

I’m taking these two bodies of information and now applying them directly to a pilot thyroid cancer 
campaign targeted towards the young adult demographic.  

Why? Because thyroid cancer is now being found in the young adult demographic, and 
the number of diagnoses have tripled since the 70’s. It is relevant, timely and 
important.  

 

RESEARCH PRESENTATION: What presentation format have you selected and why do you 
think this is appropriate for the presentation of your research? 

The poster style presentation format fits well because it is easy to summarize previous findings in 
a visually captivating way, and also allows for further data collection. As well, this presentation 
style fits well because I am in the middle of fighting thyroid cancer and allows for me to speak on 
a personal level in a one-to-one manner. 

 

SUCCESS: How will you measure or define the success of your research presentation? 

• A separate survey which will ask whether or not people were aware of these issues 
before they looked at the poster, does it inspire you in anyway, does it motivate you to 
contribute to this disease, would you buy any of these objects, why / why not? 

• Collect data and get straight feedback to help further this pilot campaign. 

 

FEEDBACK: How do you plan to collect and process feedback from your presentation? 

 
Analysis of feedback questionnaires and notes from speaking to the audience members.  
  


